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dallas (Scotland)
delivering assisted living lifestyles at scale

Living it up A

feeling happy, healthy and safe

Budget -£10.3m

Timeframe iJune 612
Users 1 55,000

Locations i 5regions

b o
T
LWVING (T UP



http://www.google.co.uk/imgres?imgurl=http://www.worldatlas.com/webimage/countrys/europe/outline/scotland.gif&imgrefurl=http://www.worldatlas.com/webimage/countrys/europe/outline/scotland.htm&usg=__SX9Dgnv-SkT30iseaebkF5565T8=&h=620&w=413&sz=16&hl=en&start=6&zoom=1&tbnid=l0FTtjAbTd64MM:&tbnh=136&tbnw=91&ei=dF1YUNfiI6Sf0QXJ3oGoAw&prev=/images?q=blank+map+of+scotland&hl=en&sa=X&tbm=isch&itbs=1

dallas LiU aim

LIU will co-design sustainable
and Innovative improvements

and choices in health, care and
wellbeing for 55,000 by 2015.
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High level outcomes

1. Healthier living 8 Individuals and communities are able and motivated
to look after and improve their health and wellbeing, resulting in more
people living in good health for longer with reduced health inequalities.

2. Independent living 0 People with disabilities, long term conditions or
who become frail are able to live as safely and independently as possible
In the community, and have control and choice over their care and
support.

3. Carers 0 people who provide unpaid care to others are supported and
able to maintain their own health and wellbeing.

4. Effective resources 0 The most effective use is made of resources
across health and social care services, avoiding waste and unnecessary
variation.

5. Engaged workforce 06 People who work in health and social care
services are positive about their role and supported to improve care and
treatment they provide.

6. Wealth creation dlncrease in GDP, innovation and employments—
opportunities . 4
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Target population 0 55,000 users

Total Population 5,200,000 Based on 2010 Census data
W
Lothian | Highland FV Moray Isles

% 49% 24% 19% 6% 2%
A. General
Population 15% 8,250 4,043 1,980 | 1,568 495 165
B. Active &
Healthy 50 - 70 20% 11,000 5,390 2,640 2,090 660 220
C. 50 - 75 years
with/at risk of
LT C 25% 13,750 6,738 3,300 2,613 825 275
D. 75+ with
LTC/Frailties 25% 13,750 6,738 3,300 2,613 825 275
E. Service
providers 15% 8,250 4,043 1,980 | 1,568 495 165
Total 100% 55,000 26,950 13,200 | 10,450 | 3,300 | 1,100




Driven by Co-design, codevelop, co-create
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What are we learning?

¢ Key insights and themes to
explore in co-design workshops:

Giving back

Information

Knowing your community
New job roles
Technology

® ldeas for services and products

¢ Asset mapping across the 5
communities

®  Personas
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